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Integrating Content 
Across Your Enterprise 
Bridge departmental divides with 
strategic content collaboration 
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Content transcends marketing.
It’s the heartbeat of your brand and enhances every 
department, from human resources to product 
development.

Powerful content helps break down silos and fosters a 
culture of collaboration and shared purpose. Explore how 
a unified content strategy can transform your business. 

Marketing is too important to be left to 
the marketing department.“
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- David Packard, HP Co-Founder
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Looking Beyond Marketing: 
Content’s Role in the Entire Business 
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Transform Workplace Dynamics with 
Strategic Internal Communications
Content in HR? Absolutely. 

In people management, the right content turns the mundane into 
memorable, boosting retention, engagement, and overall morale. 

Effective onboarding processes 
boost retention and new hires by “

-  Glassdoor Study by the Brandon Hall Group

82%. 
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https://b2b-assets.glassdoor.com/the-true-cost-of-a-bad-hire.pdf
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Top Content Types for Human 
Resources and People Management

● Company overviews 

● Job descriptions

● Internal newsletters 

● Onboarding documentation 

● Hands-on training videos 

● Recognition and reward announcements 

Enhance job descriptions with narratives or testimonials from 
current employees to create a picture for candidates of what 
the culture of your organization is like.
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Innovate the Future: 
The Role of Content in 
Product Development
Content is a secret weapon for your 
product teams.

Compelling content helps build a 
bridge with customers and transforms 
complex ideas into accessible, 
engaging narratives.

of products fail when 
companies don’t talk 
to consumers. 

“

-  Forbes

85%
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https://www.forbes.com/sites/garydrenik/2021/09/21/85-of-products-fail-when-companies-dont-talk-to-consumers--this-company-is-changing-that/?sh=7a5319b42aa2
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Top Content Types for 
Product and R&D 

● Product specifications and roadmaps

● User guides and manuals

● Feature release notes

● Technical white papers

● Prototyping and design thinking workshops

● Feedback and survey analysis reports

Develop white papers with detailed case studies to narrate 
user experience and the product’s impact, demonstrating value 
and reinforcing the vision for stakeholders. 
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Elevate Customer Interactions 
Through Content 
Strategic content turns customer challenges into 
opportunities for engagement and loyalty.

Effective content not only provides answers but 
also empowers customers, leading to increased 
satisfaction and a stronger brand connection.
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of leaders believe merging teams 
and responsibilities around 
customer experience will 
increase operational efficiencies. 

“

-  Zendesk

72%
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https://zendesk.com/blog/customer-service-statistics/
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Top Content Types for 
Customer Support and Success

● Welcome emails

● FAQs 

● How-to guides

● Video tutorials

● Product usage tips and best practices

● Chatbot scripts and automated responses

● Customer case studies

Implement an interactive FAQ page with decision trees to 
guide customers to quick solutions, boosting self-service 
efficiency and satisfaction. 
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Accelerate Growth with 
Sales Enablement Content  
Content does more than just inform; it persuades, 
engages, and closes deals.

Strategically crafted content in this domain can 
significantly shorten the sales cycle, build trust 
with prospects, and set the groundwork for lasting 
business relationships.

© 2024 ClearVoice. All Rights Reserved.© 2024 ClearVoice. All Rights Reserved.© 2024 ClearVoice. All Rights Reserved.

of B2B buying decisions 
are directly influenced by 
content.

“
-  Prezentor

95% 
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https://www.prezentor.com/
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Best Content Types for Sales 
and Business Development

● Product and service one-sheets

● Customer stories

● Competitive analysis reports

● Industry trend insights and white papers

● Sales presentations and pitch decks

● Testimonials and customer reviews

Personalize sales emails and proposals with dynamic content 
that targets the recipient’s specific challenges, boosting 
engagement and conversion rates. 
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Attract Top Talent with 
Innovative Employer 
Branding Strategies
Content is key in attracting, engaging, 
and retaining top talent.

Effective content highlights company 
culture and values, weaving a narrative 
that showcases the benefits and 
opportunities of working there, making it 
attractive to potential candidates.
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of companies believe employer 
brand and reputation can 
positively or negatively 
impact revenue. 

“

-  CareerArc

96%

https://www.careerarc.com/blog/employer-branding-study-infographic/
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Top Content Types for Talent 
Acquisition and Employer Branding 

● Employee testimonials and spotlights

● Behind-the-scenes company culture videos

● Career progression and learning opportunities stories

● Recruitment event highlights and webinars

● Benefits and perks overviews

Create an immersive virtual tour of your office and team 
activities to give candidates a tangible feel of your work 
environment, enhancing your employer's appeal.
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Craft Compelling 
Narratives for Your 
Corporate Communications 
Content is the linchpin that shapes public 
perception and maintains brand integrity.

Strategically crafted content in this arena 
communicates the company's vision, 
achievements, and responses to market 
dynamics, reinforcing stakeholder trust
and enhancing media relations.
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struggle with creating 
effective content.

“
-  Meltwater

7 in 10

https://www.meltwater.com/en/blog/most-important-pr-statistics
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Top Content Types for Corporate 
Communications and PR

● Press releases and media advisories

● Executive speeches and thought leadership articles

● Corporate responsibility reports and updates

● Crisis communication plans and statements

● Newsletter content for stakeholders

● Social media updates and engagement strategies

Host live Q&A sessions with company leaders on social 
platforms to foster transparency and direct engagement with 
your audience, strengthening brand trust.
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Best Practices for 
Content Integration 
To integrate content effectively: 

● Define your content goals clearly

● Identify content champions in each department

● Leverage collaborative tools for seamless 
sharing and communication
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Tools and Technologies 
for Seamless Integration 
Empower your content strategy with the right 
tools: Content Management Systems for creation, 
collaboration platforms for teamwork, and 
analytics tools for insights. 

Some of our favorites include: 

● WordPress 

● HubSpot 

● Google Analytics

● Semrush 

● Slack 

● Smartsheets, Monday, etc. 
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Measuring the Impact of Integrated Content 

Driving Brand Awareness

● Impressions 

● Unique Users 

● Share of Voice

Lead Generation & 
Conversions

● Customer Acquisition Cost (CAC)

● Cost Per Lead (CPL)

● Marketing and Sales Qualified 
Leads (MQLs and SQLs)

Customer Retention

● Customer Lifetime Value (CLV) 

● Net Promoter Score (NPS)

● Churn Rate 

Track your integrated content strategy with KPIs like engagement rates, conversion improvements, and 
feedback loops for continuous improvement. 

Your KPIs should be aligned with your overall goals. For example: 
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Ready to Integrate Content? 
Let's Start a Conversation.
Integrating content across your business isn’t just a 
strategy; it’s a mindset shift toward more 
collaborative, insightful, and customer-centric 
operations. 

Ready to transform your business with content? 
Begin by reimaging how content can bridge gaps, 
build connections, and drive growth across all 
departments. If you need support in getting started 
with your content production, connect with 
ClearVoice today to start the conversation.
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Ready to Integrate Content? Let's Start a 
Conversation.

https://www.clearvoice.com/content-strategy-session/
https://www.clearvoice.com/content-strategy-session/

